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Brochure/Notice, Syllabus & Course Outcomes and 

Assessment Pattern for Certificate Courses 

(A.Y. 2019-20) 
 

Course Titles: 

1. Diploma in Mass Communication and Journalism 

2. Certificate Course in Management of Retail Business 

3. Certificate Course in Stock Market Operations 

4. Certificate Course in Advertising, Sales Promotion & Sales 

Management 

5. Certificate Course in Web Designing & Office Automation 

 

  

Note: 
All of the above courses except the Diploma in Mass Communication & 
Journalism are approved by the University of Mumbai. The approval 
letter of the same has been attached herewith.



DIPLOMA IN MASS COMMUNICATION AND JOURNALISM
Recognized by Yashwantrao Chavan Maharashtra Open University 

REGISTER NOW

One Year Distance Diploma
recognised by YCMOU, NASHIK
Eligibility Criteria: Passed Higher
Secondary Examination (12th) OR
Passed Preparatory Examination by
any recognised Open University. 
Admissions Open: From August to
September
Admissions only on first come first
basis. 

www.reallygreatsite.com

NAVNEET EDUCATION SOCIETY’S 
NAVNEET COLLEGE OF COMMERCE & SCIENCE

STUDY CENTER CODE:
31330

 CONTACT: + 91 7400256303 | DCOFFICE@NESEDU.IN

ADDRESS: GILDERLANE MUN. SCHOOL BLDG., BELASIS BRIDGE, OPP. RLY. STN. MUMBAI CENTRAL, MUMBAI : 400 008

Academic Year: 
2019 - 20













Scanned by CamScanner





 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Sr. No. Modules / Units 

1. 

Unit 1: Retail Environment 

Introduction, Evolution of Indian Retail, Organized vs. Unorganized Retail, Structure 

of Organized Retail, Importance of Retail to the Economy, Challenges Faced in 

Organized Retail, Growth prospects in Organized Retail, Understanding Retail 

Terminology, Major Retail Players in India & International 

2. 

Unit 2: Formats & Segments 

Retail Formats (Hypermarkets, Supermarkets, Discount Stores, Convenience 

Stores, Department Stores Specialty Stores, E-Tailing, Malls etc.); Product Retail 

Segments; Core Processes (Store Operations, Merchandising, Logistics, Marketing, 

Purchase, Corporate services & Others) 

3. 

Unit 3: Understanding the Demand Drivers & Success Factors 

Demand Drivers (Demographics, Rise in Purchasing Power, Increasing Participation 

of Women in the workforce, Penetration of Credit Tools (Debit / Credit Card) , 

Urbanization etc.); Success Factors (Efficient Supply Chains, Ability to penetrate 

rural market, Leveraging Technology, Customized solutions, Investing in retail brand 

(store brand), Customer Relationship Management etc.) 

4. 

Unit 4: Career Profiles 

Organization Structure; Understanding requisite skills needed for various retail work 

profiles. (Sales Associates, Customer Service Representative, Store Manager, 

Department Manager, Category Manager Retail Manager, Brand Manager, 

Merchandisers, Store Manager etc.) 

Course Name Management of Retail Business 

Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory 

Examination 
     3 80  

Assignment     ----- 20 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

1. Financial Planning, Investments 
2. Mutual Fund, Insurance 
3.Primary market and Secondary Market 

1. Initial Public Offering (IPO) 
2. Bonds and Debentures 
3. Further Public Offer (FPO) 
4. Other Security  

1. Introduction About SEBI 
2. Role of SEBI in stock market 
3. Advantage of Stock Market  
4. SEBI Rules and Regulation for company and for investor 

1. Investment Psychology 

2. Corporate Actions and Announcements 

3. Investor Types 

4. Trading Platform Trading Account and Free Demat Opening 

1. Fundamental Analysis  
2. Technical Analysis 
3. Reading of chart, type of chart  

4. Intraday Trading 

5. Equity - Cash and Derivative Market 
 

Course Name Stock Market Operations 
Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory Examination      3 80  

Assignment     ----- 20 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

WEEK 1: INTRODUCTION TO ADVERTISING 

I. Definition, features and importance of advertising 
II. Classification/ types of advertising 

III. Economic, Social and Ethical Issues in Advertising 
IV. Role of Advertising Standards Council of India (ASCI) 

WEEK 2: ADVERTISING PLANNING & STRATEGY 

I. Objectives and Functions of Advertising 

II. Role of Advertising Agencies 
III. Section and Type of Advertising Agencies  
IV. Agency Compensation and Remuneration  

Week 3: CREATIVITY IN ADVERTISING 

I. Importance of creativity in advertising 
II. Types of Advertising Appeal 

III. Elements of Advertising Copy 
IV. Process of developing and Ad campaign 

Week 4: MEDIA PLANNING & EVALUATING ADVERTISING 
EFFECTIVENESS 

I. Forms of Media Planning 
II. Reasons to measure advertising effectiveness  

III. Methods to measure advertising effectiveness  

Week 5: SALES PROMOTION 

I. Meaning, objectives of Sales promotion  
II. Types of Sales Promotion 

III. Sales Promotion Strategies  

IV. Advantages & Disadvantages of Sales Promotion  
 

Course Name Advertising, Sales Promotion and Sales Management 
Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory Examination      3 80  

Assignment     ----- 20 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 
 

1. HTML5: 

Internet, advantages and disadvantages of internet, email and protocols.  
Why HTML5? Formatting text by using tags, using lists and backgrounds, Creating hyperlinks and anchors. 
Style sheets, CSS formatting text using style sheets, formatting paragraphs using style sheets (inline, Internal 
and external style sheet). 

2. HTML5 Page layout and navigation: 

Creating text-based navigation bar, creating graphics-based navigation bar, creating graphical navigation bar, 
creating image map, redirecting to another URL, creating division-based layouts: HTML5 semantic tags, 
creating divisions, creating HTML5 semantic layout, positioning and formatting divisions. 

3. HTML5 Tables, Forms and Media: 

Creating simple table, specifying the size of the table, specifying the width of the column, merging table 
cells, using tables for  page layout, formatting tables: applying table borders, applying background and 
foreground fills, changing cell padding, spacing and alignment, creating user forms: creating basic form, 
using check boxes and option buttons, creating lists, additional input types in HTML5, Incorporating sound 
and video: audio and video in HTML5, HTML multimedia basics, embedding video clips, incorporating audio 
on webpage. 

 
 

1. MS Word: 

 Introduction of MSWord, working with layout of paragraph, managing headers, footers and styles, 
document template. Working with page and section break, applying character format, insert graphical object 
and illustration, Text wrapping. Inserting object. 

2. MS Excel:  

 Introduction, using auto sum in cells, conditional formatting, Hide/Unhide/Freeze rows and columns, set 
page break, set page layout manage workbook views, apply cell and range names, create modify and format 
charts, sort and filter data, calculate data across worksheets, using multiple workbooks and linking cells. 

3. MS Power point:   

   Introduction of presentation, Editing and formatting slide, Basic Elements of slide, Adding header and 
footer. Different types of slide layouts, adding pictures, Create and save presentation animating the object 
with sound effect. Different view of slides. 

 

Course Name Web Designing and Office Automation 
Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory Examination     2 60 

Practical     2 40 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Brochure/Notice, Syllabus & Course Outcomes and 

Assessment Pattern for Certificate Courses 

(A.Y. 2020-21) 
 

Course Titles: 

1. Diploma in Mass Communication and Journalism 
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Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Brochure/Notice, Syllabus & Course Outcomes and 

Assessment Pattern for Certificate Courses  

(A.Y. 2021-22) 

 
Course Titles: 

1. Diploma in Mass Communication and Journalism 
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Brochure/Notice, Syllabus & Course Outcomes and 

Assessment Pattern for Certificate Courses  

(A.Y. 2022-23) 
 

Course Titles: 

1. Diploma in Mass Communication and Journalism 

2. Certificate Course in Management of Retail Business 

3. Certificate Course in Web Designing & Office Automation 
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Recognised under Section 2(f) of the UGC Act, 1956 

Sr. No. Modules / Units 

1. 

Unit 1: Retail Environment 

Introduction, Evolution of Indian Retail, Organized vs. Unorganized Retail, Structure 

of Organized Retail, Importance of Retail to the Economy, Challenges Faced in 

Organized Retail, Growth prospects in Organized Retail, Understanding Retail 

Terminology, Major Retail Players in India & International 

2. 

Unit 2: Formats & Segments 

Retail Formats (Hypermarkets, Supermarkets, Discount Stores, Convenience 

Stores, Department Stores Specialty Stores, E-Tailing, Malls etc.); Product Retail 

Segments; Core Processes (Store Operations, Merchandising, Logistics, Marketing, 

Purchase, Corporate services & Others) 

3. 

Unit 3: Understanding the Demand Drivers & Success Factors 

Demand Drivers (Demographics, Rise in Purchasing Power, Increasing Participation 

of Women in the workforce, Penetration of Credit Tools (Debit / Credit Card) , 

Urbanization etc.); Success Factors (Efficient Supply Chains, Ability to penetrate 

rural market, Leveraging Technology, Customized solutions, Investing in retail brand 

(store brand), Customer Relationship Management etc.) 

4. 

Unit 4: Career Profiles 

Organization Structure; Understanding requisite skills needed for various retail work 

profiles. (Sales Associates, Customer Service Representative, Store Manager, 

Department Manager, Category Manager Retail Manager, Brand Manager, 

Merchandisers, Store Manager etc.) 

Course Name Management of Retail Business 

Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory 

Examination 
     3 80  

Assignment     ----- 20 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 
 

1. HTML5: 

Internet, advantages and disadvantages of internet, email and protocols.  
Why HTML5? Formatting text by using tags, using lists and backgrounds, Creating hyperlinks and anchors. 
Style sheets, CSS formatting text using style sheets, formatting paragraphs using style sheets (inline, Internal 
and external style sheet). 

2. HTML5 Page layout and navigation: 

Creating text-based navigation bar, creating graphics-based navigation bar, creating graphical navigation bar, 
creating image map, redirecting to another URL, creating division-based layouts: HTML5 semantic tags, 
creating divisions, creating HTML5 semantic layout, positioning and formatting divisions. 

3. HTML5 Tables, Forms and Media: 

Creating simple table, specifying the size of the table, specifying the width of the column, merging table 
cells, using tables for  page layout, formatting tables: applying table borders, applying background and 
foreground fills, changing cell padding, spacing and alignment, creating user forms: creating basic form, 
using check boxes and option buttons, creating lists, additional input types in HTML5, Incorporating sound 
and video: audio and video in HTML5, HTML multimedia basics, embedding video clips, incorporating audio 
on webpage. 

 
 

1. MS Word: 

 Introduction of MSWord, working with layout of paragraph, managing headers, footers and styles, 
document template. Working with page and section break, applying character format, insert graphical object 
and illustration, Text wrapping. Inserting object. 

2. MS Excel:  

 Introduction, using auto sum in cells, conditional formatting, Hide/Unhide/Freeze rows and columns, set 
page break, set page layout manage workbook views, apply cell and range names, create modify and format 
charts, sort and filter data, calculate data across worksheets, using multiple workbooks and linking cells. 

3. MS Power point:   

   Introduction of presentation, Editing and formatting slide, Basic Elements of slide, Adding header and 
footer. Different types of slide layouts, adding pictures, Create and save presentation animating the object 
with sound effect. Different view of slides. 

 

Course Name Web Designing and Office Automation 
Period of Course (in hours)     30 

 

Evaluation Pattern 

 Hours  Marks 

Theory Examination     2 60 

Practical     2 40 

 


