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Master of Commerce (Accountancy)

Program Outcomes

PO1: Compose & develop the research methodology, the analytical tools used and develop entrepreneurial
skill with managerial capabilities.

PO2: Acquaint and specialize the practical applicability of the accounting, costing, tax and other concepts,
tools and techniques important for managerial decisions.

PO3: Assist in enhancing further studies in specific professional functions, higher studies and research or for
doctorate program.

PO4: Ability to apply learned knowledge and managerial skills to day-to-day functional areas of work in any

complex environment.

Course Outcomes

MCOM-SEMESTER — |

COURSE TITLE: STRATEGIC MANAGEMENT
CO1: To provide information pertaining to business, corporate and Global reforms.
CO2: To develop learning and analytical skills of the learners to enable them to solve cases and to provide

strategic solutions.

COURSE TITLE: ECONOMICS FOR BUSINESS DECISIONS
CO1: To familiarising the students with the understanding of the economic aspects of current affairs and
thereby prepares them to analyse the market behaviour with economic way of thinking.

CO2: To equip the students with basic tools of economic theory and its practical applications.

COURSE TITLE: COST AND MANAGEMENT ACCOUNTING

CO1: To enable the learners to understand, develop and apply the techniques of costing in the decision
making in the business corporation,

CO2: To enhance the abilities of learners to develop the concept of cost and management accounting and its

significance.
COURSE TITLE: BUSINESS ETHICS

CO1: To familiarise the learners with the concept and relevance of business ethics in the modern era.

CO2: To enable learners to understand the scope and completely of Corporate Social Responsibility.
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MCOM- SEMESTER —lI

COURSE TITLE: Research Methodology for Business
CO1: To enhance the abilities of learners to undertake research in business& social sciences
CO2: To enable the learner to understand, develop and apply the fundamental skills in formulating research

problems.

COURSE TITLE: Macro Economics Concepts and Applications

CO1: To enable the learners to grasp fully the theoretical rationale behind policies at the country as well
corporate.

CO2: To receive a firm grounding on the basic macroeconomic concepts that strengthen analysis of crucial

economic policies.

COURSE TITLE: Corporate Finance
CO1: To enhance the abilities of learner’s to develop the objectives of Financial Management.

CO2: To enhance the abilities of learner’s to analyse the financial statements.

COURSE TITLE: E-Commerce
CO1: To provide an analytical framework to understand the emerging world of ecommerce.

CO2: To make the learners familiar with current challenges and issues in ecommerce.

MCOM-SEMESTER -l

COURSE TITLE: Advanced Auditing.
CO1:-With the need of detailed, transparent, informative and accurate financial information in financial
sector, the role of auditor is increasing manifold.

CO2:-To learn how to Form a true and fair view on the financial statements using various auditing aspects.

COURSE TITLE: Advanced Financial Accounting
CO1:-To enable the student to combine practical and theoretical knowledge of financial accounting.
CO2:-To understand the concept of amalgamation and mergers and the situations, when to opt for external

and internal reconstruction.

COURSE TITLE: Direct Tax
CO1:-Student learn clubbing of income.

CO2:-Students learn the treatment for set and carry forward of losses.
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MCOM-SEMESTER —IV

COURSE TITLE: Corporate Financial Accounting

CO1:- Learner are acquainted with provision of GST law, an indirect tax — both theory and examples case
studies and problems. With the help of which they have firm grip on the legal as well as the practical aspects
of the tax.

CO2:-An indirect tax is a tax that is imposed on a transaction. Contrast this with a direct tax which is a tax

imposed directly on a property, an entity, or a person.

COURSE TITLE: Indirect tax-Introduction of Goods and Service Tax

CO1l:-Learner are acquainted with provision of GST law, an indirect tax — both theory and examples case
studies and problems. With the help of which they have firm grip on the legal as well as the practical aspects
of the tax.

CO2:-An indirect tax is a tax that is imposed on a transaction. Contrast this with a direct tax which is a tax

imposed directly on a property, an entity, or a person.

COURSE TITLE: Financial Management
CO1:-Student learn the concepts like risk and return analysis, annualized returns, types of risk and expected
returns.

CO2:-Students study the concept of optimal capital structure and types of leverages.
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