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Curriculum Planning: Sample Academic Calendar 
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Curriculum Planning: List of Staff Meetings 
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Nature of Meeting Year Date 

 

 

 

 

 

 

 

 

 

 

 

Staff Meeting 

A.Y.2018-2019 

7thJune 2018 

12thOcotober 2018 

23thOcotober 2018 

15thFebuary 2019 

10thApril2019 

A.Y.2019-2020 

18thJune 2019 

19thOcotober 2019 

20thDecember2019 

17thApril2020 

A.Y.2020-2021 

19thOcotober 2020 

23rd November 2020 

12th  January 2021 

15th  April 2021 

A .Y.2021-2022 

15thoctober 2021 

11thNovember 2021 

2ndFebuary2022 

12thMarch2022 

27th April 2022 

A .Y.2022-2023 

18thOcotober 2022 

21thNovember 2022 

18thFebuary 2023 

10thApril2023 
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A.Y. 2019-20 

Sr. No. Name of Faculty Class Subject 

1. Bhupindersingh Bhurji T.Y.B.Sc. IT 

S.Y.B.Sc. IT 

F.Y.B.Sc. IT 

Software Project Management 

Software Engineering 

Software Quality Assurance 

Green IT 

A.Y. 2020-21 

Sr. No. Name of Faculty Class Subject 

1. Bhupindersingh Bhurji T.Y.B.Sc. IT 

S.Y.B.Sc. IT 

F.Y.B.Sc. IT 

Software Project Management 

Software Engineering 

Software Quality Assurance 

Green IT 

2. Ashish Chauhan S.Y.B.Sc. IT Computer Network 

3. Priyanka Gupta F.Y.B.Com. EVS 

A.Y. 2021-22 

Sr. No. Name of Faculty Class Subject 

1. Bhupindersingh Bhurji T.Y.B.Sc. IT 

S.Y.B.Sc. IT 

F.Y.B.Sc. IT 

Software Project Management 

Software Engineering 

Software Quality Assurance 

Green IT 

2. Ms. Anjali K. Sharma F.Y.B.Sc. IT Communication Skills 

3. Ashish Chauhan S.Y.B.Sc. IT Computer Network 

4. Payal Parekh B.Com. Commerce 

A.Y. 2022-23 

Sr. No. Name of Faculty Class Subject 

1. Divynaka Mohite S.Y.B.Sc. IT Computer Graphics 

2. Sayema Shaikh T.Y.B.Sc. IT Linux System Administration 

3. Vinit Upadhyay S.Y.BMS 

S.Y.B.Com. 

Business Law 

4. Sameer Soni T.Y.B.Com. 

S.Y.BAF. 

Direct and Indirect Tax 
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Curriculum Planning: Total Programme-wise 

Workload and its Distribution 
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Curriculum Planning: Sample Time-table 
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Curriculum Planning: Sample Teaching Plan 
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Name of the Teacher: Amit T. Tiwari 

Class: TY B. Com (Sem – V)       Subject: Cost Accounting 

Month Week Dates (Mon. to Sat) Topic to be covered during the 
week 

June 
College reopens on 15/06/2018 20.06 to 25.06 Introduction to Cost Accounting 

  27.06 to 30.06 Basic Practice 
July   Week Dates (Mon. to Sat)   

No Holiday 

01.07 to 02.07 Introduction of Material Cost  
04.07 to 9.07 Practical questions  

11.07 to 16.07 Practical questions  
18.07. to 23.07 Practical questions  
25.07 to 30.07 Test and doubts sessions  

August Week Dates (Mon. to Sat)   

August:  9 - Muharram ,11- Raksha 
Bandhan, 15- Independence Day, 

16-Parsi New Year, 19- 
Janmashtami 

01.08 to 06.08 Introduction of Labour Cost 
08.08 to 13.08 Practical questions  
15.08 to 20.08 Practical questions  
22.08 to 27.08 Practical questions  
29.08 to 31.08 Test and doubts sessions  

September  Week Dates (Mon. to Sat)   

September:  31 Aug to 5 Sep, 9- 
Anant Chaturthi 5- Sep Teacher 

Day   

01.09 to 03.09 Introduction on Classification of 
Costs and Cost Sheet 

05.09 to 10.09 Practical questions  
12.09 to 17.09 Practical questions  
19.09 to 24.09 Practical questions  
26.02 to 30.02 Introduction of Overheads 

 October  Week Dates (Mon. to Sat)   

 2-October:  - Gandhi Jayanti, 5- 
Dussehra, 23 Oct to 10 Nov - 

Diwali 

01.10 to 01.10 Practical questions  
03.10 to 08.10 Practical questions  
10.10 to 15.10 Test and doubts sessions  

17.10 to 22.10 Introduction of Reconciliation of cost 
and financial accounts  

24.10 to 29.10 Practical questions   
31.10 to 31.10 Test and doubts sessions  
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Name of the Teacher: Smruti R. Vasavada 

Class: FY BMS (Sem – I)                Subject: Principles of Marketing 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 

June 
College reopens on 15/06/2022 20.06 to 25.06   

  27.06 to 30.06   
July   Week Dates (Mon. to Sat)   

No Holiday 

01.07 to 02.07   
04.07 to 9.07   

11.07 to 16.07   
18.07. to 23.07   
25.07 to 30.07   

August Week Dates (Mon. to Sat)   

August:  9 - Muharram ,11- 
Rakshabandhan 15- 

Independence Day, 16-Parsi 
New Year, 19- Janmastami 

01.08 to 06.08   

08.08 to 13.08 
Introduction to Marketing: Definition, 
features, advantages and scope of 
marketing 

15.08 to 20.08 The 4P’s and 4C’s of marketing. Marketing 
v/s Selling, 

22.08 to 27.08 
Concepts of Marketing: Needs, wants and 
demands, transactions, transfer and 
exchanges. 

29.08 to 31.08 Production concept; Product concept; 

September  Week Dates (Mon. to Sat)   

September:  31 Aug to 5 Sep, 9- 
Anant Chaturthi 5- Sep Teacher 

Day   

01.09 to 03.09 selling concept & marketing concept, social 
relationship, Holistic marketing. 

05.09 to 10.09 Management structure; Marketing 
Channels, competitors and stakeholders 

12.09 to 17.09 Meaning, features, Importance of marketing 
research. Types of marketing research 

19.09 to 24.09 features, Importance Types of marketing 
research 

26.09 to 30.09 INTERNAL EXAM 

 October  Week Dates (Mon. to Sat)   
 2-October:  - Gandhi Jayanti, 5- 

Dussehra, 23 Oct to 10 Nov - 
Diwali 

01.10 to 01.10 
MIS: Meaning, features and Importance, 
feature, importance, factors affecting 
Consumer Behavior 
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03.10 to 08.10  Meaning –elements of Marketing Mix. 
Product-product mix-product line lifecycle 

10.10 to 15.10 
Branding –Packing and packaging, role and 
importance, Pricing – objectives- factors 
influencing pricing 

17.10 to 22.10 Physical distribution – meaning – factor 
affecting channel types 

24.10 to 29.10 HOLIDAY 

31.10 to 31.10 HOLIDAY 

November Week Dates (Mon. to Sat)   

10 Nov to 19 Nov - Diwali 

01/11 to 04/11 HOLIDAY 

06/11 to 11/11 HOLIDAY 

13/11 to 18/11 
Social marketing/ Relationship marketing, 
Positioning-meaning, strategies new trends 
in marketing 

20/11 to 25/11 REVISION 

28/11 to 30/11 EXTERNAL EXAM 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of the Teacher: Manasi A. Bhagat 

Class: FY B. Com (Sem – I)        Subject: Foundation Course - I 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
June 

College reopens on 15/06/2022 20.06 to 25.06   
  27.06 to 30.06   

July   Week Dates (Mon. to Sat)   

No Holiday 

01.07 to 02.07   
04.07 to 9.07   

11.07 to 16.07   
18.07. to 23.07   
25.07 to 30.07   

August Week Dates (Mon. to Sat)   

August:  9 - Muharram ,11- 
Raksha Bandhan 15- 

Independence Day, 16-Parsi New 
Year, 19- Janmashtami 

01.08 to 06.08   
08.08 to 13.08   

15.08 to 20.08 Multi-cultural society, demographic 
composition, linguistic diversity 

22.08 to 27.08 

Multi-cultural society, demographic 
composition, linguistic diversity, Rural, 
Urban, Tribal characteristics, Concept of 
diversity 

29.08 to 31.08 

Stratification & 
inequality, violence 
against women, 
declining gender ratio 

September  Week Dates (Mon. to Sat)  

September:  31 Aug to 5 Sep, 9- 
Anant Chaturthi 5- Sep Teacher 

Day   

01.09 to 03.09   

05.09 to 10.09 Inequalities by disabilities, Understanding 
the issues of physical & mental disabilities 

12.09 to 17.09 Inequalities due to caste system, inter 
group conflict, Communalism, 

19.09 to 24.09 Regionalism, linguistic differences 

26.09 to 30.09 Structure of the constitution 

 October  Week Dates (Mon. to Sat)   
 2-October:  - Gandhi Jayanti, 5- 

Dussehra, 23 Oct to 10 Nov - 
Diwali 

01.10 to 01.10   

03.10 to 08.10 Fundamental duties of the Indian citizen, 
tolerance, peace & communal harmony 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

10.10 to 15.10 Features of political parties, local self-
government 

17.10 to 22.10 Local self-government, 73rd Amendment 
& its implications 

24.10 to 29.10 DIWALI VACATION 
31.10 to 31.10 DIWALI VACATION 

November Week Dates (Mon. to Sat)   

23 Oct to 10 Nov - Diwali 

01.11 to 05.11 College reopens on 08/11/2022 after 
Diwali 

07.11 to 12.11 74th amendment & its implications 
14.11 to 19.11 Role & importance of women in politics 
21.11 to 26.11 Revision 
26.11 to 30.11 Revision 
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Name of the Teacher: Manasi A. Bhagat 

Class: FY B. Com (Sem – II)       Subject: Foundation Course - II 

December  Week Dates (Mon. to Sat)   

26 Dec to 1 Jan – Christmas  

01.09 to 03.09 Lecture started from 15 December 
05.09 to 10.09   
12.09 to 17.09   

19.09 to 24.09 

Understanding the concepts of 
liberalization, privatization and 
globalization; Growth of information 
technology and communication  

26.02 to 31.02   

January Week Dates (Mon. to Sat)   

14 – Makar Sankranti, 26 – 
Republic Day 

02.01 to 07.01 

information technology and communication 
and its impact manifested in everyday life; 
information technology and communication 
and its impact manifested in everyday life; 

09.01 to 14.23 

Changes in agrarian sector due to 
globalization; rise in corporate farming and 
increase in farmers’ suicides, Concept of 
Human Rights; origin, The Universal 
Declaration of Human Rights; 

16.01 to 21.01 

Human Rights constituents with special 
reference to Fundamental Rights stated in 
the Constitution, importance of 
Environment Studies in the current 
developmental context 

23.01 to 28.01 

Understanding Concepts of Environment, 
Ecology and their inter-connectedness, 
Environment as natural capital and 
connection to quality of human life; 

30.01 to 31.01 Environmental Degradation – Causes and 
Impact on human life; 

   

Feburary Week Dates (Mon. to Sat)   

18- Maha Shivaratri 

01.02 to 04.02 Sustainable Development – Concept and 
components; poverty and environment 

06.02 to 11.02 Causes of stress and conflict in individuals 
and society; Agents of socialization and the 
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role played by them in developing the 
individual; 

13.02 to 18.02 Significance of values, ethics and 
prejudices in developing the individual;  

20.02 to 25.02 Stereotyping and prejudice as significant 
factors in causing conflicts in society. 

27.02 to 28.02 Aggression and violence as the public 
expression of conflict.  

March Week Dates (Mon. to Sat)   

9=Holi,Gudi Padwa,30- Rama 
Navami 

01.02 to 04.02 Types of conflicts and use of coping 
mechanisms for managing individual stress; 

06.02 to 11.02 
Maslow’s theory of self-actualization; 
Different methods of responding to conflicts 
in society; 

13.02 to 18.02 Conflict-resolution and efforts towards 
building peace and harmony in society. 

20.02 to 25.02   

27.03 to 31.03   
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Name of the Teacher: Sumandevi S. Yadav 

Class: FY B. Com / BMS / BAF (Sem – II)             Subject: Business Communication – II  

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd 
January 2023, 27 – 30 Jan – 

Internal Exam,  
26 Jan – Republic Day  

01.01 to 07.01 
Content knowledge, Presentations: 4 
Principles of Effective Presentation, Effective 
use of OHP 

09 .01 to 14.01 Effective use of Transparencies, how to make 
a Power-Point Presentation 

16.01 to 21.01 
Interviews: Group Discussion Preparing for an 
Interview, Types of Interviews – Selection, 
Appraisal, Grievance, Exit 

23.01 to 28.01 
Meetings: Need and Importance of Meetings, 
Conduct of Meeting and Group Dynamics Role 
of the Chairperson 

30.01 to 31.01 Role of the Participants, Drafting of Notice, 
Agenda and Resolutions 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 
Conference: Meaning and Importance of 
Conference Organizing a Conference Modern 
Methods: Video and Tele – Conferencing 

06.02 to 11.02 
Public Relations: Meaning, Functions of PR 
Department, External and Internal Measures of 
PR 

13.02 to 18.02 
Trade Letters: Order, Credit and Status 
Enquiry, Collection (just a brief introduction to 
be given) 

20.02 to 25.02 Letters of Inquiry, Letters of Complaints, 
Claims, Adjustments Sales Letters 

27.02 to 28.02 
promotional leaflets and fliers Consumer 
Grievance Letters, Letters under Right to 
Information (RTI) Act 

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  

01.03 to 04.03 Reports: Parts, Types, Feasibility Reports, 
Investigative Reports 

06.03 to 11.03 
Summarization: Identification of main and 
supporting/sub points Presenting these in a 
cohesive manner 
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13.03 to 18.03 Paper solving 
20.03 to 25.03 Paper solving 
27.03 to 31.03 Paper solving 

April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 - 
Ramzan Eid 

01.04 to 01.04 Revision 
03.04 to 08.04 Revision 
10.04 to 15.04 Revision 
17.04 to 22.04 Revision 
24.04 to 29.04 Sem-2 external exam 
30.04 to end Sem-2 external exam 
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Name of the Teacher: Sumandevi S. Yadav 

Class: SY BAF (Sem – IV)            Subject: Research Methodology in Accounting & Finance 

Month Week Dates (Mon. to 
Sat) Topic to be covered during the week 

January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 2023, 
27 – 30 Jan – Internal Exam,  

26 Jan – Republic Day  

01.01 to 07.01 
Content knowledge, introduction and 
meaning of research, Objectives of 
research, Features 

09 .01 to 14.01 

Importance of research in Accounting 
and Finance, Objectives and Types of 
research - Basic, Applied, Descriptive, 
Analytical and Empirical Research. 

16.01 to 21.01 
Formulation of research problem: 
Meaning and Selection Review of 
Literature 

23.01 to 28.01 Meaning of Introduction, Need, and good 
research design. 

30.01 to 31.01 
Hypothesis: Formulation, Sources, 
Importance and Types Different 
Research designs 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 

Data Collection: Introduction and 
meaning, types of data Primary data: 
Observation, Experimentation, Interview, 
Schedules, Survey 

06.02 to 11.02 
Questionnaires, Limitations of Primary 
data Secondary data: Sources and 
Limitations 

13.02 to 18.02 

Factors affecting the choice of method of 
data collection. Sampling: Significance, 
Methods, Factors determining sample 
size 

20.02 to 25.02 

Data Presentation: Significance in 
Research, Stages in Data Processing: 
Editing, Coding, Classification, 
Tabulation, Graphic Presentation 

27.02 to 28.02 

Statistical Analysis: Tools and 
Techniques, Measures of Central 
Tendency, Measures of Dispersion, 
Correlation Analysis and Regression 
Analysis. 
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March Week Dates (Mon. to Sat)   

30 march – Ram Navami  

01.03 to 04.03 Use of computer and internet in data 
collection and processing 

06.03 to 11.03 

Meaning and techniques of 
interpretation, Research Report Writing: 
Importance, Essentials, Structure/ layout, 
Types 

13.03 to 18.03  Sums solving 
20.03 to 25.03 Sum solving 
27.03 to 31.03 Sum solving 

April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan Eid 

01.04 to 01.04 Revision 
03.04 to 08.04 Revision 
10.04 to 15.04 Paper solving 
17.04 to 22.04 Sem-4 external exam 
24.04 to 29.04 Sem-4 external exam 
30.04 to end Sem-4 external exam 
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Name of the Teacher: Sumandevi S. Yadav 

Class: SY BMS (Marketing) (Sem – IV)                  Subject: Event Management  

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal Exam,  

26 Jan – Republic Day  

01.01 to 07.01 

Definition and Meaning of Event 
Marketing; The Evolution of Event 
Marketing, Advantages of Event 
Marketing 

09 .01 to 14.01 
5 C’s of Events- Conceptualization, 
costing, canvassing, customization, 
carrying-out; Event Designing; Reach 

16.01 to 21.01 
 Interaction Points, Direct Interaction, 
Indirect Interaction, Interaction Catalysts 
or Enablers. 

23.01 to 28.01 
Importance of Events as a Marketing 
Communication Tool; Events as a 
Marketing Tool: 

30.01 to 31.01 

The Varied Marketing Needs Addressed 
by Events: Brand Building, Focus on 
Target Market, Implementation of 
Marketing Plan 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 
Marketing Research, Relationship 
Building, Creating opportunities for better 
deals with different media 

06.02 to 11.02 
Events and their Economic implications, 
Concept of Event Creativity, Key 
Elements of Events: Event Infrastructure 

13.02 to 18.02 Customer Groups; Clients; Event 
Organizers; Venue; Media 

20.02 to 25.02 

Concept of Market in Events; 
Segmentation and targeting of the 
Market for events; Positioning of events-
Event Property. 

27.02 to 28.02 
Concept of Product in Events: Benefit 
Levels-Core, generic, expected, 
augmented 

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  01.03 to 04.03 Categories of Events: Competitive 
Events, Artistic Expression, Cultural 
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Celebrations, Exhibition Events, 
Charitable Events 

06.03 to 11.03 

Special Business Events, Retail Events, 
Event Variations- Time Frame Based, 
Concept Based, Artist Based, Client 
Industry Based 

13.03 to 18.03 
Risk Rating, Setting Pricing Objectives, 
Understanding local legislations and tax 
laws 

20.03 to 25.03 
Feedback about events from the market, 
skills required for negotiating the best 
price 

27.03 to 31.03 
validation against pricing objectives, 
pricing decisions, Event Charges: 
Percentage of the total Event Cost 

April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan Eid 

01.04 to 01.04 Networking Components, Event 
Sponsorship 

03.04 to 08.04 e-event marketing, Virtual Events, 
Societal Event Marketing, Green Event 

10.04 to 15.04 
Cause-Related Event Marketing, Sports 
Event Marketing, Safety and Security of 
Event, Event Crisis Management 

17.04 to 22.04 Sem-4 external exam 
24.04 to 29.04 Sem-4 external exam 
30.04 to end Sem-4 external exam 
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Name of the Teacher: Sumandevi S. Yadav 

Class: SY BMS (HRM) (Sem – IV)              Subject: Training & Development in HRM 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal Exam,  

26 Jan – Republic Day  

01.01 to 07.01 
Overview of training– concept, scope, 
importance, objectives, features, need 
and assessment of training. 

09 .01 to 14.01 
Process of Training–Steps in Training, 
identification of Job Competencies, 
criteria for identifying Training Needs 

16.01 to 21.01 
Types–On the Job &Off the Job Method.  
Assessment of Training Needs, Methods 
& Process of Needs Assessment. 

23.01 to 28.01 Criteria &designing-Implementation– an 
effective training program. 

30.01 to 31.01 
Overview of development– concept, 
scope, importance & need and features, 
Human Performance Improvement 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 
Counselling techniques with reference to 
development employees, society and 
organization. 

06.02 to 11.02 
Career development– Career 
development cycle, model for planned 
self-development, succession planning. 

13.02 to 18.02 Concept of Management Development.  
Process of MDP. 

20.02 to 25.02 Programs &methods, importance, 
evaluating a MDP. 

27.02 to 28.02 Performance measurements– 
Appraisals, pitfalls &ethics of appraisal. 

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  

01.03 to 04.03 Talent management –Introduction, 
Measuring Talent Management 

06.03 to 11.03 Integration & future of TM, Global TM & 
knowledge management 

13.03 to 18.03 OVERVIEW - Introduction: History, 
Concepts 
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20.03 to 25.03 Knowledge Management: Definitions and 
the Antecedents of KM Information 

27.03 to 31.03 Management to Knowledge Management 
April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan Eid 

01.04 to 01.04 
Knowledge Management: What Is and 
What Is Not? Three stages of KM, KM 
Life Cycle 

03.04 to 08.04 Revision 
10.04 to 15.04 Revision 
17.04 to 22.04 Sem-4 external exam 
24.04 to 29.04 Sem-4 external exam 
30.04 to end Sem-4 external exam 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of the Teacher: Sumandevi S. Yadav 

Class: TY BMS (Sem – VI)                 Subject: Operation Research 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
December Week Dates (Mon. to Sat)   

25 - 30 Dec - Christmas Holiday 
19.12 to 24.12 Introduction to Linear Programming 
26.12 to 31.12 Holiday 

January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal Exam,  

26 Jan – Republic Day  

01.01 to 07.01 Applications of LP, Components of LP 

09 .01 to 14.01 
Requirements for Formulation of LP 
Problem, Assumptions Underlying 
Linear Programming  

16.01 to 21.01 

Steps in Solving LP Problems, LPP 
Formulation (Decision Variables, 
Objective Function, Constraints, Non-
Negativity Constraints) 

23.01 to 28.01 

Maximization & Minimization Type 
Problems. (Max. Z & Min. Z), Two 
Decision Variables and Maximum Three 
Constraints Problem 

30.01 to 31.01 Constraints can be “less than or equal 
to”, “greater than or equal to” 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 
Feasible Region of Solution, Unbounded 
Solution, Redundant, Constraint, 
Infeasible Solution, Alternative Optima 

06.02 to 11.02 simplex method - maximization, 
minimization sums 

13.02 to 18.02 simplex method - maximum, 
minimization sums 

20.02 to 25.02 simplex method - maximum, 
minimization sums 

27.02 to 28.02 Graphical method - maximization, 
minimization sums 

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  
01.03 to 04.03 Graphical method - maximization, 

minimization sums 
06.03 to 11.03 Assignment Problem- sums 
13.03 to 18.03 Assignment Problem- sums 
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20.03 to 25.03 Transportation Problems-sums 
27.03 to 31.03 Transportation Problems-sums 

April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan Eid 

01.04 to 01.04 Critical Path Method (CPM), Project 
Crashing 

03.04 to 08.04 
Program Evaluation and Review 
Technique (PERT), Job Sequencing 
Problem 

10.04 to 15.04 

Theory of Games - Introduction, 
Terminology of Game Theory: Players, 
Strategies, Play, Payoff, Payoff matrix, 
Maximin, Maximax, Saddle Point. 

17.04 to 22.04 Paper solution 
24.04 to 29.04 Sem-6 external exam 
30.04 to end Sem-6 external exam 
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Name of the Teacher: Sumandevi S. Yadav 

Class: TY BMS (Marketing) (Sem – VI)       Subject: Media Planning & Management 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
December Week Dates (Mon. to Sat)   

25 - 30 Dec - Christmas Holiday 
19.12 to 24.12 

Meaning of Media & Features of Media, 
Meaning of Media Planning, Scope of Media 
planning 

26.12 to 31.12 Holiday 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal 

Exam,  
26 Jan – Republic Day  

01.01 to 07.01 Media Planning Elements, Role of Media in 
Business, Media Planning Process 

09 .01 to 14.01 
Impact of Marketing Objectives on Media 
Planning, Factors Influencing Media Planning 
Decisions 

16.01 to 21.01 Role and Importance of Media in Consumer 
Buying Decision, Role of Media Planner 

23.01 to 28.01 

Challenges of Media Planning, Organization 
Structure of Media Company, Regulatory 
Framework and Legal Aspects in Media 
Planning 

30.01 to 31.01 

Meaning, Role and Importance, Sources of 
Media Research: Audit Bureau of Circulation, 
Press Audits, National Readership 
Survey/IRS 

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 

Businessmen’s Readership Survey, TRP, 
National Television Study, ADMAR Satellite 
Cable Network Study, Reach and Coverage 
Study.  

06.02 to 11.02 
Media Mix:  Meaning, Need for Media Mix, 
Identifying Audience for Mass Media, Factors 
Affecting Media Mix Decision 

13.02 to 18.02 

Types of Media Mix Decisions, Media 
Choices-Print Meaning, Television, Radio, 
Out of Home Emerging Media: Online, 
Mobile, Gaming, In flight, In Store, Interactive 
Media 

20.02 to 25.02 Media Strategy: meaning, need, components, 
Steps in Formulating Media Strategies 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

27.02 to 28.02 
Media Budget- Meaning, Factors to be 
considered while Framing a Budget, 
Importance, method  

March Week Dates (Mon. to Sat) 
Media Buying: meaning, Role, process, 
Media Scheduling- meaning, Importance, 
Factors, Scheduling 

30 march - Ram Navami  

01.03 to 04.03 
Media Measurement: basic, television, print, 
radio, OOH, Benchmarking Metrics: Share, 
Profile, and Selectivity Index 

06.03 to 11.03 
Plan Metrics:  Gross Rating Points (GRP), 
Gross Impressions (GI), Share of Voice 
(SOV). 

13.03 to 18.03 Evaluating Media Buys- Evaluating Television 
Media Buying, Evaluating Print Media Buying 

20.03 to 25.03 
Evaluating Other Media Buys: Radio Buys, 
Outdoor Buys, Cinema Buys, Internet Buys, 
and Mobile Buys 

27.03 to 31.03 Paper solution 
April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan 
Eid 

01.04 to 01.04 Paper solution 
03.04 to 08.04 Revision 
10.04 to 15.04 Revision 
17.04 to 22.04 study leave 
24.04 to 29.04 Sem- 6 external exam 
30.04 to end Sem- 6 external exam 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of the Teacher: Sumandevi S. Yadav 

Class: TY BMS (HRM) (Sem – VI)                  Subject: Organisational Development 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
December Week Dates (Mon. to Sat)   

25 - 30 Dec - Christmas Holiday 
19.12 to 24.12 

Organisational Development- Meaning, 
Features, Evolution, Components, 
Objectives, Principles, Process, 
Importance 

26.12 to 31.12 Holiday 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal Exam,  

26 Jan – Republic Day  

01.01 to 07.01 
OD Practitioner – Meaning, Role of OD 
Practitioner, Competencies of an OD 
Practitioner 

09 .01 to 14.01 
Emerging Trends in OD, OD in Global 
Setting, Organisational Diagnosis- 
meaning, need, tools, levels 

16.01 to 21.01 
Organizational Renewal, Re-energizing, 
OD and Business Process Reengineering 
(BPR), OD and Leadership Development 

23.01 to 28.01 

Organisational Change- Meaning, 
Organisational Life Cycle, Planned 
Change, Organizational Growth and its 
Implication for Change 

30.01 to 31.01 Change Agents- Meaning, Features, 
Types, Role, Skills required,  

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 

OD Interventions- Meaning, Features, 
Factors, Steps, Types of Interventions- 
Human Resource Intervention, Structural 
Intervention 

06.02 to 11.02 

Traditional: Sensitive Training, Grid 
Training, Survey Feedback. Modern: 
Process Consultation, Third Party, Team 
Building, Transactional 

13.02 to 18.02 

Evaluation of OD Interventions: Process, 
Types, Methods, Importance, Source of 
Power, Power and Influence Tactics, 
Politics and OD 

20.02 to 25.02  Issues Faced in OD- Issues Related to 
Client Relationship, Power-Individual skills 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

27.02 to 28.02 Source of Power, Power and Influence 
Tactics, Politics and  

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  

01.03 to 04.03 
Ethics in OD – Meaning, Factors 
Influencing Ethical Judgement, Ethical 
Guidelines for OD Professionals 

06.03 to 11.03 Organisational Effectiveness- Meaning, 
Effectiveness v/s Efficiency 

13.03 to 18.03 

Approaches of Organisational 
Effectiveness: Goal Approach, System 
Resource Approach, Strategic 
Constituency Approach 

20.03 to 25.03 Internal Process Approach; Parameters for 
Judging Organisational Effectiveness 

27.03 to 31.03 Paper solution 
April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan 
Eid 

01.04 to 01.04 Paper solution 
03.04 to 08.04 Revision 
10.04 to 15.04 Revision 
17.04 to 22.04 study leave 
24.04 to 29.04 Sem- 6 external exam 
30.04 to end Sem- 6 external exam 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of the Teacher: Sumandevi S. Yadav 

Class: TY B. Com (Sem – VI)                                    Subject: Export Marketing 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
December Week Dates (Mon. to Sat)   

25 - 30 Dec - Christmas Holiday 

12.12 TO 17.12 
Planning for Export Marketing with 
regards to Product, Branding, 
Warehousing 

19.12 to 24.12 
Need for Labelling and Marking in 
Exports, Factors determining Export 
Price; Objectives of Export Pricing 

26.12 to 31.12 Holiday 
January Week Dates (Mon. to Sat)   

College Reopens - 2nd January 
2023, 27 – 30 Jan – Internal 

Exam,  
26 Jan – Republic Day  

01.01 to 07.01 

International Commercial (INCO) 
Terms-(EXW, FCA, FAS, CIP, CPT) ; 
Export Pricing Quotations – Free on 
Board (FOB), 

09 .01 to 14.01 
Cost Insurance and Freight (CIF) and 
Cost and Freight,(C&F); Problems on 
FOB quotation 

16.01 to 21.01 
Factors influencing Distribution 
Channels; Direct and Indirect Exporting 
Channels 

23.01 to 28.01 Distinction between Direct and Indirect 
Exporting Channels,  

30.01 to 31.01 
Components of Logistics in Export 
marketing; Selection criteria of Modes 
of Transport  

February Week Dates (Mon. to Sat)   

  

01.02 to 04.02 

Need for Insurance in Export Marketing, 
Sales Promotion Techniques used in 
Export, Marketing; Importance of Trade 
Fairs  

06.02 to 11.02 Benefits of Personal Selling; Essentials 
of Advertising in Export Marketing. 

13.02 to 18.02 

Methods of Payment In export 
marketing; Procedure to open Letter of 
Credit, Types and Benefits of 
Countertrade 

20.02 to 25.02 Methods of Payment In export 
marketing; Procedure to open Letter of 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Credit, Types and Benefits of 
Countertrade 

27.02 to 28.02 Distinction between Pre-shipment 
Finance and Post Shipment Finance 

March Week Dates (Mon. to Sat)   

30 march – Ram Navami  

01.03 to 04.03 
Role of Commercial Banks, EXIM Bank, 
SIDBI in financing exporters; Role of 
ECGC 

06.03 to 11.03 
Pre - Shipment Procedure involved in 
Exports, Procedure of Quality Control 
and Pre-shipment Inspection 

13.03 to 18.03 
Shipping and Custom Stage 
Formalities; Role of Clearing & 
Forwarding Agent 

20.03 to 25.03 
Shipping and Custom Stage 
Formalities; Role of Clearing & 
Forwarding Agent 

27.03 to 31.03 
Importance of - Commercial Invoice 
cum Packing list, Mate’s Receipt, Bill of 
Lading/ Airway Bill, 

April Week Dates (Mon. to Sat)   

7th – Good Friday, 22 – Ramzan 
Eid  

01.04 to 01.04 Shipping Bill/Bill of Export, Consular 
Invoice, Certificate of Origin 

03.04 to 08.04 Sem- 6 external exam 
10.04 to 15.04 Sem- 6 external exam 
17.04 to 22.04 Sem- 6 external exam 
24.04 to 29.04 Holiday 
30.04 to end Holiday 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of the Teacher: Harishankar R. Singh 

Class: SY B. Com (Sem – III)                           Subject: Business Economics - III 

Month Week Dates (Mon. to Sat) Topic to be covered during the week 
June: College reopens on 

15/06/2018 20.06 to 25.06 Macroeconomics: Meaning, Scope and 
Importance 

  27.06 to 30.06 Circular flow of aggregate income and 
expenditure 

July   Week Dates (Mon. to Sat)   

No Holiday 

01.07 to 02.07 Trade Cycle: Features and Phases 

04.07 to 9.07 Classical Macroeconomics: Say's law of 
markets 

11.07 to 16.07 The principal of effective demand 

18.07. to 23.07 Investment function and Marginal Efficiency of 
Capital 

25.07 to 30.07 Investment Multiplier effect on Income and 
Output 

August Week Dates (Mon. to Sat)   

August:  9 - Muharram ,11- 
Raksha Bandhan, 15- 

Independence Day, 16 - Parsi 
New Year, 19 - Janmashtami 

01.08 to 06.08 Liquidity Preference Theory of Interest 
08.08 to 13.08 The IS-LM model 
15.08 to 20.08 Inflation and unemployment: Philips curve 

22.08 to 27.08 Stagflation: meaning, causes and 
consequences 

29.08 to 31.08 Supply side economics, money supply  

September  Week Dates (Mon. to Sat)   

September:  31 Aug to 5 Sep, 9- 
Anant Chaturthi 5- Sep Teacher 

Day   

01.09 to 03.09 Demand for money 

05.09 to 10.09 Money and prices: Quantity theory of money 

12.09 to 17.09 Money and prices: Fisher's equation 
Cambridge cash balance approach 

19.09 to 24.09 Inflation: Demand Pull Inflation and Cost Push 
Inflation 

 October  Week Dates (Mon. to Sat)   

 2nd October: Gandhi Jayanti,  
5th October - Dussehra,  

23 Oct to 10 Nov - Diwali 

01.10 to 01.10 Nature of Inflation in a developing economy 

03.10 to 08.10 Monetary policy and Inflation targeting 

10.10 to 15.10 Revision 

17.10 to 22.10 Revision 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Curriculum Delivery: Use of ICT by Teachers 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Use of IT by Faculty in Teaching Learning Process 

Name of Faculty: Satyendra Pal 

Keeping in mind the multiple intelligence theories pertaining to the holistic development of the Learner/s – 

we follow different pedagogies for them from time to time as and when required. 

 

 

You Tube 

Link  

https://www.youtube.com/watch?v=pcKY4hjDrxk 

https://www.youtube.com/watch?v=UxXasZyx0Z0 

https://www.youtube.com/watch?v=oV74Najm6Nc 

https://www.youtube.com/@appflixeducation5824 

Google 

Classroom 

https://classroom.google.com/c/MTM5MjI5MDYyNTE5 

https://classroom.google.com/u/1/ 

PPT 
https://drive.google.com/drive/folders/10aA3xTwvEE0rVGb5EZnjChJWtSnYuJla 

https://drive.google.com/drive/u/1/folders/1cI1HTHPzIiylfcPMoySKK5-uCkVEsIHy 

Online Exam Link for Students:ps://https://classroom.google.com/ 

 

https://www.youtube.com/watch?v=pcKY4hjDrxk
https://www.youtube.com/watch?v=UxXasZyx0Z0
https://classroom.google.com/c/MTM5MjI5MDYyNTE5
https://classroom.google.com/u/1/
https://drive.google.com/drive/folders/10aA3xTwvEE0rVGb5EZnjChJWtSnYuJla
https://drive.google.com/drive/u/1/folders/1cI1HTHPzIiylfcPMoySKK5-uCkVEsIHy
https://classroom.google.com/


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Interface of Online Examination Portal for Students: 

 

 

 

 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Interface of Google Classrooms created by the Faculty: 

 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Name of Faculty: Harishankar Mishra 

Implementation of Interactive and Participative classroom and its importance in Student Centric Teaching 

Methodology 

 

YouTube Links 

https://www.youtube.com/watch?v=kAqPb2e9bwc 

https://www.youtube.com/watch?v=iK4BmQY70uc&list=PLUWdEQb_2yqUaFAwNiYIh

-KlnxWQiJQXJ 

https://www.youtube.com/watch?v=fwzYuhduME4&list=PL338D19C40D6D1732 

https://www.youtube.com/watch?v=h-1_Dio6x0s 

https://www.youtube.com/watch?v=OuzlMPbx78k 

Google Class 

Room 

https://classroom.google.com/c/MTM5MjI4MjkzMzAy  

PPTs  

https://docs.google.com/presentation/d/1Z-RAB8IlpKPzsI-

YyfZzXtsZ_pJh6UNb/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true

&sd=true 

https://drive.google.com/drive/folders/0BxX8NgbJgbVnOWg0cmJEd0Q1aU0?resourc

ekey=0-h7kIioLGU1Z5M4LCIWEyOA&usp=drive_link 

RFcygyrkrcw8BYm3xFNa/edit?usp=drive_link&ouid=109125596780497501186&rtpof

=true&sd=true 

 

https://www.youtube.com/watch?v=kAqPb2e9bwc
https://www.youtube.com/watch?v=iK4BmQY70uc&list=PLUWdEQb_2yqUaFAwNiYIh-KlnxWQiJQXJ
https://www.youtube.com/watch?v=iK4BmQY70uc&list=PLUWdEQb_2yqUaFAwNiYIh-KlnxWQiJQXJ
https://www.youtube.com/watch?v=fwzYuhduME4&list=PL338D19C40D6D1732
https://www.youtube.com/watch?v=h-1_Dio6x0s
https://www.youtube.com/watch?v=OuzlMPbx78k
https://classroom.google.com/c/MTM5MjI4MjkzMzAy
https://docs.google.com/presentation/d/1Z-RAB8IlpKPzsI-YyfZzXtsZ_pJh6UNb/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true&sd=true
https://docs.google.com/presentation/d/1Z-RAB8IlpKPzsI-YyfZzXtsZ_pJh6UNb/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true&sd=true
https://docs.google.com/presentation/d/1Z-RAB8IlpKPzsI-YyfZzXtsZ_pJh6UNb/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true&sd=true
https://drive.google.com/drive/folders/0BxX8NgbJgbVnOWg0cmJEd0Q1aU0?resourcekey=0-h7kIioLGU1Z5M4LCIWEyOA&usp=drive_link
https://drive.google.com/drive/folders/0BxX8NgbJgbVnOWg0cmJEd0Q1aU0?resourcekey=0-h7kIioLGU1Z5M4LCIWEyOA&usp=drive_link
https://docs.google.com/presentation/d/1ivTAiol3xvj-RFcygyrkrcw8BYm3xFNa/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true&sd=true
https://docs.google.com/presentation/d/1ivTAiol3xvj-RFcygyrkrcw8BYm3xFNa/edit?usp=drive_link&ouid=109125596780497501186&rtpof=true&sd=true


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Interface of Google Classrooms created by the Faculty: 

 

 

 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Online Teaching Methodologies used by the Faculty: 

 

 

 

 

  



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Faculty Name: Krishnakumar Sharma 

Keeping in mind the multiple intelligence theories pertaining to the holistic development of the Learner/s – 

we follow different pedagogies for them from time to time as and when required. 

You tube Link 

https://www.youtube.com/watch?v=JFF2vJaN0Cw&list=PLxCzCOWd7aiGFBD2-

2joCpWOLUrDLvVV_ 

https://www.youtube.com/watch?v=-

MK04crExYw&list=PL9WUFDdtaj64BqUYzRO81FEnZqOrRen0M 

PPT  https://drive.google.com/drive/u/1/folders/1bgNiNg47q2S2K96FmtiJ4s9hYaWnOh_J 

 

Google Meet Link for lectures   

 

https://www.youtube.com/watch?v=JFF2vJaN0Cw&list=PLxCzCOWd7aiGFBD2-2joCpWOLUrDLvVV_
https://www.youtube.com/watch?v=JFF2vJaN0Cw&list=PLxCzCOWd7aiGFBD2-2joCpWOLUrDLvVV_
https://www.youtube.com/watch?v=-MK04crExYw&list=PL9WUFDdtaj64BqUYzRO81FEnZqOrRen0M
https://www.youtube.com/watch?v=-MK04crExYw&list=PL9WUFDdtaj64BqUYzRO81FEnZqOrRen0M
https://drive.google.com/drive/u/1/folders/1bgNiNg47q2S2K96FmtiJ4s9hYaWnOh_J


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Faculty Name: Jitendra Kumar Mishra 

Youtube 

Educational 

Channel 

https://www.youtube.com/watch?v=w-bv4rO6Vos 

 

 

PPT Link https://drive.google.com/drive/u/0/folders/1saYR9UqckG8Y8njqx3KpkAeCa5H4tZcv 

 

Youtube Educational Channel of Jitendra Kumar Mishra: 

 

 

https://www.youtube.com/watch?v=w-bv4rO6Vos
https://drive.google.com/drive/u/0/folders/1saYR9UqckG8Y8njqx3KpkAeCa5H4tZcv


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Faculty Name: Payal Parekh 

You Tube Link 

https://www.youtube.com/watch?v=DJTejfmSTbI 

https://www.youtube.com/watch?v=ekdM7dYQWvs 

https://youtu.be/aHzlAgbagU4 

https://youtu.be/gWN5G4qDg58 

https://youtu.be/lMbNNx4jDx4 

https://www.youtube.com/watch?v=FMTAJB7Rmks 

 

 

https://www.youtube.com/watch?v=DJTejfmSTbI
https://www.youtube.com/watch?v=ekdM7dYQWvs
https://youtu.be/aHzlAgbagU4
https://youtu.be/gWN5G4qDg58
https://youtu.be/lMbNNx4jDx4
https://www.youtube.com/watch?v=FMTAJB7Rmks


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Faculty Name: Manasi Bhagat 

You tube Link: https://youtu.be/DwMfV8ymb28?si=fTBQtwroVUnPXHpo 

https://youtu.be/M5UaOhFtrr0?si=JeiJgeBoswQ4mdSO 

https://youtu.be/_6l580msvY8?si=g-RpMdQcZJXQqaF- 

 

 

https://youtu.be/DwMfV8ymb28?si=fTBQtwroVUnPXHpo
https://youtu.be/M5UaOhFtrr0?si=JeiJgeBoswQ4mdSO
https://youtu.be/_6l580msvY8?si=g-RpMdQcZJXQqaF-


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

Faculty Name: Smruti Vasavada 

You Tube link 

https://youtu.be/DOmrm0Hy-2Y?si=xTEffnBGheudBvPq 

https://youtu.be/JKVb4Poi5d4?si=2trfQdkhywEFBxy3 

https://youtu.be/QGHBq5OEsBM?si=m3o8ZWzGMvwoyHNL 

PPT  https://drive.google.com/drive/u/0/folders/1YUzOPCAdxPk6HPcsi-U_707VqFrQoeKH 

 

Faculty Name: Vijay Narayan Singh 

 

 

You Tube link 

https://www.youtube.com/watch?v=6PEfag1o3eo 

https://www.youtube.com/watch?v=K5qc6iFbw6w 

https://www.youtube.com/watch?v=tqax3mNXtis 

https://www.youtube.com/watch?v=ZLCjjs109tw 

https://www.youtube.com/watch?v=MoUoEPPcXGA 

PPT  https://docs.google.com/presentation/d/19wV5sbUMYLBPxUcQ_gl- 

Sfp6lLQHvNi_/edit?usp=drive_link&amp;ouid=108210018906339394288&amp;rtpof=

true&amp;sd=true 

 

       

 

https://youtu.be/DOmrm0Hy-2Y?si=xTEffnBGheudBvPq
https://youtu.be/JKVb4Poi5d4?si=2trfQdkhywEFBxy3
https://youtu.be/QGHBq5OEsBM?si=m3o8ZWzGMvwoyHNL
https://drive.google.com/drive/u/0/folders/1YUzOPCAdxPk6HPcsi-U_707VqFrQoeKH
https://www.youtube.com/watch?v=6PEfag1o3eo
https://www.youtube.com/watch?v=K5qc6iFbw6w
https://www.youtube.com/watch?v=tqax3mNXtis
https://www.youtube.com/watch?v=ZLCjjs109tw
https://www.youtube.com/watch?v=MoUoEPPcXGA


 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Curriculum Delivery: Orientation Programme 

  



 

 

Report 

On 

Orientation Program AY 2022-2023 

Date: 10 August 2022 

Time: 10 AM to 12.00 PM 

Venue:  Auditorium Hall, Navneet College Mumbai Central 

Resource Person: Mr. Atul Sathe (Asst. Professor, Department of Accountancy  

H.R. College Mumbai) 

Participate: FYBCom, FYBMS, FYBAF, FYBScIT, BCA(YCMOU)  

   MScIT Part-1 and MCom Part-I 

 

 

      Navneet College, Mumbai central conducted an orientation programme for the First Year 
graduation and post-graduation students of all batches ( i.e. FYBCOM, FYBMS , FYBAF , FYBScIT, 
MScIT AND MCOM) of the college. The orientation programme was conducted on 10th of August 
2022 from 10.00 AM to 12.00 PM Under the auspicious of college environment. The programme was 
inaugurated by our chief Guest Mr. Atul Sathe, The faculty of H.R. College churchgate Mumbai. The 
programme started with Maa Sarashwati Vandana. 

 Our CEO Mr. Tushar Kamlesh Mishra addressed to the students and he shared his college 
experience and motivated to the students, and he explained the importance of communication in 
public place. He also spoke about rules and regulations of the college and  importance of attendance.  

 Now our chief guest Mr. Atul Sathe, Asst. Professor, Department of Accountancy ,           H.R 
College Mumbai, he focused  on importance of career road map in graduation. He said the every 
student must keep a goal to achieve in particular period of time.  

           Now our chief guest has finished his speech then senior faculty of commerce   Mrs. 
Manasi Bhagat has explained about the courses BCom, BMS , BAF and MCom. The importance of 
these courses in the market and explain the syllabus of these courses.  

The coordinator of IT Department Mr. Satyendra Pal has explained about Information 
Technology in the current Market. How can you make a career in IT industry? The students who has 



 

 

not more interested in software development(in coding), he/she also can make their career in IT 
industry like in Data Science , Artificial intelligence, Cloud Computing and much more area have no 
required coding. Then started explanation of new syllabus of BScIT and MScIT which is affiliated to 
university of Mumbai and Syllabus of BCA (Bachelor of Computer Application) affiliated to 
university of YCMOU. He also explained about examination pattern, course pattern , passing  criteria, 
maximum and minimum marks for every courses.  

Mr. D.P Singh who is principal of Navneet Junior college also on Dias. We are very grateful for  

him for his presence in the orientation program.  

 

  Navneet College has different cell which were also introduce one by one. 

NSS Cell- Mr. Krishnakumar Sharma who is programme officer of National Service Scheme (  

     NSS) , He explained importance and advantages of NSS. 

DLLE Cell -  Mr. Vijay Narayan Singh who is head of  DLLE explained the importance and  

advantages of DLLE program 

WDC – Mrs. Manasi Bhagat, who was the head of WDC , she spoke about the Women  

   Development cell. 

Digital Library: Mr. Narendra chandratre has announced about digital library and rules and  

 regulation of the library. 

 

  Program end with vote of thanks given by Satyendra Pal and announced to collect their ID card. 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 



 

 

 



 

 

 

 

 

 

 



 

 

 

 

 



















 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Curriculum Delivery: Annual Assessment Report 

(AAR) 
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2018-19 

Sr. No. Name of the Certificate Course Duration 

1. Diploma in Mass Communication and Journalism 1 Year 

2019-20 

Sr. No. Name of the Certificate Course Duration 

1. Diploma in Mass Communication and Journalism 1 Year  

2. Certificate Course in Management of Retail Business 30 Hours 

3. Certificate Course in Stock Market Operations 30 Hours 

4. Certificate Course in Advertising, Sales Promotion & Sales Management  30 Hours 

5. Certificate Course in Web Designing and Office Automation 30 Hours 

2020-21 

Sr. No. Name of the Certificate Course Duration 

1. Diploma in Mass Communication and Journalism 1 Year 

2021-22 

Sr. No. Name of the Certificate Course Duration 

1. Diploma in Mass Communication and Journalism 1 Year 

2022-23 

Sr. No. Name of the Certificate Course Duration 

1. Diploma in Mass Communication and Journalism 1 Year 

2. Certificate Course in Management of Retail Business 30 Hours 

3. Certificate Course in Web Designing and Office Automation 30 Hours 
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Industrial Visits 

Place of Visit No.  of 

Participants 

A.Y. 2018-2019 

Industrial Belts in Chandigarh –Amritsar, Shimla and Malani 25 

A.Y. 2019-2020 

Nehru Planetarium and Nehur Science Centre, Mumbai 75 

Centre for Excellence in Telecom Technology and Management (CETTM), Powai, Mumbai 33 

A.Y. 2020-2021 

Nil Nil 

A.Y. 2021-2022 

Centre for Excellence in Telecom Technology and Management (CETTM), Powai, Mumbai  26 

A.Y. 2022-2023 

Centre for Excellence in Telecom Technology and Management (CETTM), Powai, Mumbai 54 

RBI Monetary Museum, Mumbai 25 

Navneet Publication Pvt. Ltd., Virar, Thane 42 
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A.Y. 2018-19 

Report on Industrial Visit to Chandigarh – Amritsar, Shimla and Manali 

Date: 10th December, 2018 to 20th December, 2018  

No. of Students: 40  

No. of Staff Members: 5 

Navneet College of Commerce and Science organized an insightful Industrial Visit between 10th 

December, 2018 to 20th December 2018 providing a unique opportunity for students to gain practical 

insights into the operations of various industries. 

The journey commenced on 10th December 2018, as eager students gathered at Mumbai Central 

Terminus to embark on this educational excursion. A diverse group of 40 students representing different courses, 

including B. Sc – Information Technology, B. Com, and BMS, actively participated in this 10-day Industrial Visit. 

Throughout the visit, students had the chance to explore and interact with professionals in their 

respective fields, enhancing their understanding of industry practices. The diverse backgrounds of the 

participating students added a multidimensional perspective to the experience. The 10-day duration allowed for 

in-depth interactions, hands-on experiences, and exposure to the day-to-day operations of the industries visited. 

Outcomes: 

The Industrial Visit not only broadened the students' perspectives, but also fostered a sense of 

enthusiasm and curiosity about their chosen fields of study. The College looks forward to organizing more 

such experiential learning opportunities to enrich the educational journey of its students. 
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A.Y. 2019-20 

Report on Visit to Nehru Planetarium and Nehru Science Centre, Mumbai  

Date: 19th November, 2019 

No. of Students: 75 

No. of Staff Members: 6 

  

Navneet College organized a One-Day Field Visit to the "Nehru Science Center" to familiarize students 

with foundational Science and Technology principles. Commencing at 10 AM, the visit aimed to provide a 

practical understanding of various scientific concepts. 

The reception hall showcased exhibits on Energy transfer, Electric Potential, Vortices, and 

Electromagnetism. Physics exploration included the Hall of Light and Hall of Sound, covering wave propagation, 

the Doppler effect, sound travel, musical experiments, frequency, resonance, hyperboloid, electric potential, and 

advancements in fiber optics, speakers, and 3D imaging. Following lunch at 1 PM, students delved into Biology 

exploration in the Hall of Human and Machine. Key learnings encompassed the nervous system, digestive system, 

heart specimens, reflex actions, organ replacement, a giant heart display, eye and vision, respiratory system, a 

DNA quiz, and an excretory system activity. Insights into stem cell research concluded the visit. 

Outcomes: 

This One-Day Field Visit provided a valuable opportunity for students to witness and comprehend 

scientific principles in a practical and engaging manner.  
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A.Y. 2019-20, 2021-22 and 2022-23 

Report of Visit to the Centre for Excellence in Telecom Technology and Management 

(CETTM), Powai, Mumbai 

Navneet Education Society organized a one-day industrial visit to the Center for Excellence in 

Telecom Technology and Management (CETTM), Powai, Mumbai, on three occasions: 25th September 2019, 

25th February 2022, and 12th September 2022. The purpose was to provide students with practical insights 

into the telecommunications industry. 

Details of Visits: 

Dates: 25th September 2019, 25th February 2022, and 12th September 2022 

Number of Students: 33 (2019-20), 26 (2021-22), and 54 (2022-23) 

Number of Staff Members: 3 (2019-20), 3 (2021-22), and 4 (2022-23) 

 

Objective and Preparation:  

The visit focused on students specializing in IT fields (B.Sc. – IT and M.Sc.-IT), aligned with their 

syllabus covering Computer Networks. A prior permission is sought from the CETTM. 

 

Execution:  

Students were instructed to assemble at Vikhroli station, from where they take auto-rickshaws to 

reach CETTM. A representative from CETTM assists in coordinating the students' visit. The group gathers in 

Room No G06, where CETTM conducts an introductory session from 10:00 AM to 11:45 AM. 

 

Session Breakdown: 

Session II (11:45 AM - 1:30 PM): 

Two batches are formed, with Batch I visiting the Switching Lab, and Batch II exploring the 

Transmission Media Lab. 

Both batches alternated between labs to gain insights into communication media, exchange 

operations, and related instruments. 
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Lunch Break (1:30 PM - 2:30 PM): 

Session III (2:30 PM - 3:40 PM): 

The third session combines both batches in the GSM Lab, offering insights into CDMA and GSM 

technology. 

 

Session IV (3:45 PM - 4:30 PM): 

The final session takes place in the Broadband Lab, connecting theoretical concepts with practical 

applications. 

 

Outcomes:  

The industrial visit proves to be a valuable and enriching experience for both students and faculty. It 

provides a practical understanding of telecom technologies, allowing students to relate theoretical 

knowledge to real-world applications.  

In conclusion, the visit to CETTM significantly contributed to the educational journey of the students, 

aligning classroom teachings with industry practices. The hands-on experience and exposure to cutting-edge 

technologies were invaluable, and the entire team expresses gratitude for the management's support. 

 

Photographs of the Visit 
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A.Y. 2022-23 

Report of Visit to RBI Monetary Museum, Mumbai 

Date: 15th, October,2022. 

Time: 9.00 am to 2.00 pm. 

Venue: RBI Monetary Museum, Mumbai. 

Number of Students: 25 

Participants: FYBCOM, FYBMS, and FYBAF Students 

Objective: To create awareness about the functioning of the Reserve Bank of India 

Accompanied by: Asst. Prof. Nadeem Menon and Asst. Prof. Sunita Gawande 

Navneet College of Arts, Science, and Commerce, under the aegis of Navneet Education Society, 

organized an academic tour to the Reserve Bank of India (RBI) Monetary Museum in Mumbai on Friday, 

October 15, 2022. The tour was attended by 25 students from FYBCOM, FYBMS, and FYBAF, along with the 

guidance of Assistant Professors Nadeem Menon and Sunita Gawande. 

Upon reaching the Reserve Bank of India Museum, the students were engaged in an informative 

session about the evolution of money. A detailed PowerPoint presentation was used to illustrate the 

historical journey of currency, providing students with a comprehensive understanding of how monetary 

systems have evolved over time. 

Furthermore, the students were enlightened about the crucial functions and roles of the Reserve 

Bank of India. The visit aimed to demystify the workings of the RBI and shed light on why it is referred to as 

the "Bankers’ Bank." The presentation was interactive, allowing students to ask questions and engage in 

discussions, thereby enhancing their comprehension of the subject matter. 

Outcomes: 

The academic tour achieved its primary goal of enhancing students' awareness of the RBI's functions. 

Through an engaging presentation on the evolution of money, students gained a comprehensive 

understanding of the historical trajectory of currency systems. The interactive nature of the session 

facilitated active participation, allowing students to ask questions and engage in discussions, fostering a 

dynamic learning environment. The visit provided practical insights into the roles and functions of the RBI to 

the first year level students. 
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A.Y. 2022-23 

Report of Visit to Navneet Publication Pvt. Ltd., Virar, Thane 

Date: 16th November, 2022. 

Venue: Production Unit of Navneet Publications Pvt. Ltd. 

Number of Students: 42 

 

On November 15, 2022, Navneet College organized a one-day industrial visit for students to the 

production unit of Navneet Publications Pvt. Ltd. located in Virar. The visit aimed to provide students with 

practical insights into the internal workings of a corporate entity, aligning with the college's commitment to 

holistic education. Following the industrial visit, a recreational segment was planned, with students heading 

to the nearby water park, Great Escape. 

Industrial visits are now integral to the curriculum, offering students a unique opportunity to bridge 

the gap between theoretical knowledge and practical application in the corporate world. The main objective 

is to expose students to the real-world workings of companies, fostering a deeper understanding of 

industrial processes and employment practices. 

During the visit to Navneet Publications Pvt. Ltd., students had the opportunity to interact with 

professionals, observe working methods, and gain insights into the application of theoretical knowledge in a 

real-world setting. The visit provided exposure to current industry practices, allowing students to witness the 

operation of machines and understand the underlying principles. This firsthand experience served to 

complement the academic curriculum and enhance the students' overall learning experience. 

 

Outcomes: 

The industrial visit to Navneet Publications Pvt. Ltd. proved highly beneficial for the 42 participating 

students from various branches of Navneet College. It facilitated a seamless integration of theoretical 

concepts with practical application, offering a firsthand understanding of corporate operations. The 

exposure to industry practices, interaction with professionals, and the addition of a recreational visit to the 

Great Escape Water Park collectively enriched the students' educational experience, providing a holistic 

perspective on the intricacies of the corporate world. 
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Photographs of the Visit 
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Curriculum Delivery: Use of Tutorials 

  



lenovo
Highlight

lenovo
Highlight

lenovo
Highlight

lenovo
Highlight

lenovo
Highlight

lenovo
Highlight

lenovo
Highlight

















































 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Curriculum Delivery: Use of Practicals 

  



Academic Council  14/06/2018 
Item No:4.49 

 
 
 
 
 
 
 

 

UNIVERSITY OF MUMBAI 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Syllabus for T.Y.B.Sc. 

Programme: B.Sc. 

Subject: Information Technology 
 
 
 

(Choice Based Credit System) 

 
(with effect from the academic year 2018 – 2019) 



2  

Semester – 5 
Course Code Course Type Course Title Credits 

USIT501 Skill Enhancement Course Software Project Management 2 
USIT502 Skill Enhancement Course Internet of Things 2 
USIT503 Skill Enhancement Course Advanced Web Programming 2 
USIT504 Discipline Specific Elective 

(Any One) 
Artificial Intelligence 

2 USIT505 Linux System Administration 
USIT506 Discipline Specific Elective 

(Any One) 
Enterprise Java 

2 USIT507 Next Generation Technologies 
USIT5P1 Skill Enhancement Course 

Practical 
Project Dissertation 2 

USIT5P2 Skill Enhancement Course 
Practical 

Internet of Things Practical 2 

USIT5P3 Skill Enhancement Course 
Practical 

Advanced Web Programming Practical 2 

USIT5P4 Discipline Specific Elective 
Practical (Any One)* 

Artificial Intelligence Practical 
2 USIT5P5 Linux Administration Practical 

USIT5P6 Discipline Specific Elective 
Practical (Any One)* 

Enterprise Java Practical 
2 USIT5P7 Next Generation Technologies Practical 

Total Credits 20 
(All the practical mentioned in the syllabi are compulsory as per the courses chosen) 

 

Semester – 6 
Course Code Course Type Course Title Credits 

USIT601 Skill Enhancement Course Software Quality Assurance 2 
USIT602 Skill Enhancement Course Security in Computing 2 
USIT603 Skill Enhancement Course Business Intelligence 2 
USIT604 

Discipline Specific Elective 
(Any One) 

Principles of Geographic Information 
Systems 

 
2 

USIT605 Enterprise Networking 
USIT606 Discipline Specific Elective 

(Any One) 
IT Service Management 

2 USIT607 Cyber Laws 
USIT6P1 Skill Enhancement Course 

Practical 
Project Implementation 2 

USIT6P2 Skill Enhancement Course 
Practical 

Security in Computing Practical 2 

USIT6P3 Skill Enhancement Course 
Practical 

Business Intelligence Practical 2 

USIT6P4 
Discipline Specific Elective 
Practical (Any One)* 

Principles of Geographic Information 
Systems Practical 

 
2 

USIT6P5 Enterprise Networking Practical 
USIT6P6 Skill Enhancement Course 

Practical 
Advanced Mobile Programming 2 

Total Credits 20 
*The choice of Practical course is based on the theory Course. For Semester V, USIT504, USIT505, 
USIT506 and USIT507, the practical courses are USIT5P4, USIT5P5 USIT5P6, USIT5P7. For 
Semester VI, USIT604, USIT605 the practical courses are USIT6P4, USIT6P5 respectively. 
Practical Course USIT6P6 is compulsory. 
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Circular on 75 : 25 Assessment Pattern for All 

Undergraduate Programmes Except B.Com. 

  





 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

 

Circular on Assessment Pattern for                           

B.S.c – IT Programme 

  



97



52 | P a g e  
 

Evaluation Scheme: 
1. Internal Evaluation (25 Marks). 

i. Test: 1 Class test of 20 marks. (Can be taken online) 
Q Attempt any four of the following: 20 
a.    
b.    
c.    
d.    
e.    
f.    

 
ii. 5 marks: Active participation in the class, overall conduct, attendance. 

 
2. External Examination: (75 marks) 

 All questions are compulsory  
Q1 (Based on Unit 1) Attempt any three of the following: 15 

a.    
b.    
c.    
d.    
e.    
f.    
   

Q2 (Based on Unit 2) Attempt any three of the following: 15 
Q3 (Based on Unit 3) Attempt any three of the following: 15 
Q4 (Based on Unit 4) Attempt any three of the following: 15 
Q5 (Based on Unit 5) Attempt any three of the following: 15 

 
3. Practical Exam: 50 marks 

 
A Certified copy journal is essential to appear for the practical examination. 
 
1.  Practical Question 1 20 
2.  Practical Question 2 20 
3.  Journal 5 
4.  Viva Voce 5 

 
OR 

 
1.  Practical Question   40 
2.  Journal 5 
3.  Viva Voce 5 

 

11Mechanism for Assessment of UG Self-Financed Programme -
B.Sc. (Information Technology) (BSc.IT)
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Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester I and II 

with effect from the Academic Year 2016-2017 

Scheme of Evaluation 

The performance of the learners will be evaluated in two Components. One component will 
be the Internal Assessment component carrying 25% marks and the second component will 
be the Semester-wise End Examination component carrying 75% marks. The allocation of 
marks for the Internal Assessment and Semester End Examinations will be as shown below:-  
 
A) Internal Assessment: 25 % 

 

Question Paper Pattern 
(Internal Assessment- Courses without Practical Courses) 

Sr. No. Particular Marks 

1 One class test (20 Marks) 
Match the Column/ Fill in the Blanks/ Multiple Choice Questions  
(½ Mark each) 

05 Marks 

Answer in One or Two Lines (Concept based Questions)  
(01 Mark each) 

05 Marks 

Answer in Brief (Attempt Any Two of the Three)  
(05 Marks each) 

10 Marks 

2 Active participation in routine class instructional deliveries and 
overall conduct as a responsible learner, mannerism and 
articulation and exhibit of leadership qualities in organizing 
related academic activities 

05 Marks 

 

Question Paper Pattern 
(Internal Assessment- Courses with Practical Courses) 

Sr. No. Particular Marks 

1 Semester End Practical Examination (20 Marks) 

Journal 05 Marks 

Viva 05 Marks 

Laboratory Work 10 Marks 

2 Active participation in routine class instructional deliveries and 
overall conduct as a responsible learner, mannerism and 
articulation and exhibit of leadership qualities in organizing 
related academic activities articulation and exhibit of leadership 
qualities in organizing related academic activities 

05 Marks 
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B) Semester End Examination: 75 % 
i) Duration: The examination shall be of 2 ½ Hours duration 
ii) Theory question paper pattern 

• There shall be five questions each of 15 marks. 
• All questions shall be compulsory with internal choice within the questions. 
• Question may be subdivided into sub-questions a, b, c… and the allocation of 

marks depends on the weightage of the topic. 
(Detail question paper pattern has been given separately) 
 

Passing Standard 

The learners to pass a course shall have to obtain a minimum of 40% marks in aggregate for 
each course where the course consists of Internal Assessment and Semester End 
Examination. The learners shall obtain minimum of 40% marks (i.e. 10 out of 25) in the 
Internal Assessment and 40% marks in Semester End Examination (i.e. 30 Out of 75) 
separately, to pass the course and minimum of Grade E to pass a particular semester A 
learner will be said to have passed the course if the learner passes the Internal Assessment 
and Semester End Examination together. 
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Revised Syllabus of Courses of B.Com. (Accounting and Finance) 
Programme at Semester I and II 

with effect from the Academic Year 2016-2017 

Scheme of Evaluation 

The performance of the learners will be evaluated in two Components. One component will 
be the Internal Assessment component carrying 25% marks and the second component will 
be the Semester-wise End Examination component carrying 75% marks. The allocation of 
marks for the Internal Assessment and Semester End Examinations will be as shown below:-  
 
A) Internal Assessment: 25 % 

 

Question Paper Pattern 
(Internal Assessment- Courses without Practical Courses) 

Sr. No. Particular Marks 

1 One class test (20 Marks) 
Match the Column/ Fill in the Blanks/ Multiple Choice Questions  
(½ Mark each) 

05 Marks 

Answer in One or Two Lines (Concept based Questions)  
(01 Mark each) 

05 Marks 

Answer in Brief (Attempt Any Two of the Three)  
(05 Marks each) 

10 Marks 

2 Active participation in routine class instructional deliveries and 
overall conduct as a responsible learner, mannerism and 
articulation and exhibit of leadership qualities in organizing 
related academic activities 

05 Marks 

 

Question Paper Pattern 
(Internal Assessment- Courses with Practical Courses) 

Sr. No. Particular Marks 

1 Semester End Practical Examination (20 Marks) 

Journal 05 Marks 

Viva 05 Marks 

Laboratory Work 10 Marks 

2 Active participation in routine class instructional deliveries and 
overall conduct as a responsible learner, mannerism and 
articulation and exhibit of leadership qualities in organizing 
related academic activities articulation and exhibit of leadership 
qualities in organizing related academic activities 

05 Marks 
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B) Semester End Examination: 75 % 
i) Duration: The examination shall be of 2 ½ Hours duration 
ii) Theory question paper pattern 

• There shall be five questions each of 15 marks. 
• All questions shall be compulsory with internal choice within the questions. 
• Question may be subdivided into sub-questions a, b, c… and the allocation of 

marks depends on the weightage of the topic. 
(Detail question paper pattern has been given separately) 
 

Passing Standard 

The learners to pass a course shall have to obtain a minimum of 40% marks in aggregate for 
each course where the course consists of Internal Assessment and Semester End 
Examination. The learners shall obtain minimum of 40% marks (i.e. 10 out of 25) in the 
Internal Assessment and 40% marks in Semester End Examination (i.e. 30 Out of 75) 
separately, to pass the course and minimum of Grade E to pass a particular semester A 
learner will be said to have passed the course if the learner passes the Internal Assessment 
and Semester End Examination together. 
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Credit and Grading System 

 

General Guidelines  
 
The Credits are defined in terms of the learner’s hours which are divided into two parts such as Actual and 
Notional. The value of a particular course can be measured in number of Credit Points. The value of One 
(01) Credit is equal to 30 Hours.  
 
The scheme of Examination shall be divided into two parts i.e. Internal Assessment includes Assignments, 
Seminars, Case Studies and Unit Tests which will be of 40 marks and the Semester End Examinations which 
will be of 60 marks. The semester wise Credit Points will be varied from program to program but the value of 
Credits for Under Graduate Programmes shall be of 120 Credits and for Post graduate Degree programmes it 
will be 80 credits in the Faculty of Arts. The programme wise illustrations have been given for Under 
Graduate and Post Graduate Programmes separately.  
 
Assignment of Credits  
 
One (01) credit is approximately equal to thirty (30) hours of the learners load for all UG (Undergraduate) 
programmes and One (01) credit is equal to twenty (20) hours for theory & One (01) credit is equal to twenty 
(24) hours for practical of the learners load for PG (Postgraduate) Programmes. This credits is divided in to 
two parts, one is half of the hours actually spent in class room / practical / field work instructions and half of 
the hours notional spent for self study in library, institutions or at home, case study, writing of journal and 
assignments, projects etc by the learners him/her self for the completion of that course. The UG 
programmes carry a value of 120 credits for all courses under the faculty of Commerce, Arts & Science and 
PG programmes of Faculties of Arts and Commerce have 80 credits and the same for Faculty of Science is 
96.  
 
•  Undergraduates Programmes (3 Years Programmes of Arts, Commerce & Science)  

 All 3 years undergraduate programmes are of 120 credits. 
 17¬23 credits in each semester. 
 One (01) Credit = Thirty (30) Hours of learners load. 

 
 

Credit Based Evaluation System 

 

Scheme of Examination 

 
The performance of the learners shall be evaluated into two components. The learner’s performance shall be 
assessed by Internal Assessment with 40% marks in the first component by conducting the Semester End 
Examinations with 60% marks in the second component. The allocation of marks for the Internal 
Assessment and Semester End Examinations are as shown below: 

22Mechanism for Assessment of UG Self-Financed Programme - 
Bachelor of Arts (Multimedia and Mass Communication) (BAMMC)
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a) Internal Assessment – 40%         40 Marks  
 
Sr. No.  Particulars  Marks 

1  One periodical class test held in the given semester 10 Marks 

2  Subject specific Term Work Module/assessment modes –atleast twoas decided 
by the department in the beginning of the semester (like 
Extension/field/experimental work, Short Quiz; Objective test, lab practical, 
open book test etc and written assignments, Case study, Projects, Posters and 
exhibits etc for which the assessment is to be based on class presentations 
wherever applicable) to be selflessly assessed by the teacher/s concerned  

20 Marks 

3  Active participation in routine class instructional deliveries (and in practical 
work, tutorial, field work etc as the case may be )  

05 Marks 

4  Overall conduct as a responsible learner, mannerism and articulation and 
exhibit of leadership qualities in organizing related academic activities  

05 Marks 

 
b) Semester End Examinations – 60%      60 Marks 

i) Duration – These examinations shall be of 2 Hours duration.  
ii) Theory Question Paper Pattern: 

 1)  There shall be four questions each of 15 marks.  
 2)  All questions shall be compulsory with internal choice within the questions.  
 3)  Question may be subdivided into subquestions a, b, c… and the allocation of marks  
  depends on the weightage of the topic.  
 
The assessment of Part ‘A’ i.e. Internal Assessment and Part ‘B’ i.e. Semester End Examination as 
mentioned above for the Semesters I to IV shall be processed by the Colleges / Institutions of their learners 
and issue the grade cards to them after the conversion of marks into grade as per the procedure mentioned.  
 
The assessment of Part ‘A’ i.e. Internal Assessment as mentioned above for the Semesters V & VI shall 

be processed by the Colleges / Institutions of their learners admitted for the programme while the 
University shall conduct the assessment of Part ‘B’ i.e. Semester End Examination for Semesters V & VI. 
The Internal Assessment marks of learners appearing for Semesters V & VI shall be submitted to the 
University by the respective colleges/ Institutions before the commencement of respective Semester End 
Examinations. The Semester End Examinations for Semesters V & VI shall be conducted by the University 
and the results shall be declared after processing the internal assessment and the marks awarded to the 
learners. The grade card shall be issued by the University after converting the marks into grades. 
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Passing Standard  

The amended R. 4292 relating to standard of passing to be read as under: 
The learners to pass a course shall have to obtain a minimum of 40% marks in aggregate for each course 
where the course consists of Internal Assessment & Semester End Examination. The learners shall obtain 
minimum of 40% marks (i.e. 16 out of 40) in the Internal Assessment and 40% marks in Semester End 
Examination (i.e. 24 Out of 60) separately, to pass the course and minimum of Grade E in each project, 
wherever applicable, to pass a particular semester. A learner will be said to have passed the course if the 
learner passes the Internal Assessment & Semester End Examination together.  
 
CARRY FORWARD OF THE MARKS IN CASE IF THE LEARNER GETS ‘F’ GRADE IN ONE 

OR MORE SUBJECTS:  
1)  A learner who PASSES in the Internal Examination but FAILS in the Semester End Examination of the 

course shall reappear for the Semester End Examination of that course. However his/her marks of the 
Internal Examinations shall be carried over and he/she shall be entitled for grade obtained by him/her 
on passing.  

2)  A learner who PASSES in the Semester End Examination but FAILS in the Internal Assessment of the 
course shall reappear for the Internal Examination of that course. However his/her marks of the 
Semester End Examination shall be carried over and he/she shall be entitled for grade obtained by 
him/her on passing.  

3) For Courses without practicals: In case of a learner who is reappearing for the Internal Examination, 
the examination will consist of one project of 40 marks which will be divided into 20 marks for the 
documentation of the project, 10 marks for the presentation and 10 marks for the viva and the 
interaction. 

  
ALLOWED TO KEEP TERMS (ATKT):  
a) A learner shall be allowed to keep term for Semester II irrespective of number of heads of failure in the 

Semester I. 
b) A learner shall be allowed to keep term for Semester III if he/she passes each of Semester I and Semester 

II. 
OR 

 A learner who fails in not more than two courses of Semester I and Semester II taken together.  
c) A learner shall be allowed to keep term for Semester IV irrespective of number of heads of failure in 

Semester III. However, the learner shall pass each course of Semester I and Semester II in order to 
appear for Semester IV.  

d) A learner shall be allowed to keep term for Semester V if he/she passes Semester I, Semester II, Semester 
III and Semester IV. 

OR 
 A learner shall pass Semester I and Semester II and fails in not more than two courses of Semester III 

and Semester IV taken together.  
e) A learner shall be allowed to keep term for Semester VI irrespective of number of heads of failure in the 

Semester V. However, the learner shall pass each course of Semester III and Semester IV in order to 
appear for Semester VI.  
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Scheme of Examination: 

The performance of the learners will be evaluated in two components. One component will 

be the Internal Assessment component carrying 40% marks and the second component will 

be the Semester End Examination component carrying 60% marks.  

 

Internal Assessment: 

The Internal Assessment will consist of one class test of 40 marks for each course excluding 

projects. The question paper pattern will be shown as below: 

 

Question Paper Pattern 

(Internal Assessment) 
 

Maximum Marks: 40 marks 

Questions to be set: 03 

Duration: 1½ hours 

Question 

No 

Particular Marks 

 

Q-1 

 

 

Objective Questions 

Students to answer 10 sub questions out of 15 sub questions. 

(*Multiple choice/ True or False/ Match the columns/ Fill in the 

blanks)  
 

OR 
 

Objective Questions 

A) Sub Questions to be asked  08 and to be answered any 05   

B) Sub Questions to be asked  08 and to be answered any 05 

(*Multiple choice/ True or False/ Match the columns/ Fill in the 

blanks) 
 

 

10 Marks 

 

Q-2 
 

 

Concept based short questions 

Students to answer 5 sub questions out of 8 sub questions. 
 

 

10 Marks 

 

Q-3 

 

 

Practical problems or short questions 

Students to answer 02 sub questions out of 03 sub questions 
 

 

20 Marks 
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Evaluation Scheme 

Internal Evaluation (40 Marks) 
The internal assessment marks shall be awarded as follows: 

1. 30 marks (Any one of the following): 
a. Written Test or 
b. SWAYAM (Advanced Course) of minimum 20 hours and certification exam 

completed or 
c. NPTEL (Advanced Course) of minimum 20 hours and certification exam 

completed or 
d. Valid International Certifications (Prometric, Pearson, Certiport, Coursera, 

Udemy and the like) 
e. One certification marks shall be awarded one course only. For four courses, 

the students will have to complete four certifications. 
2. 10 marks 

The marks given out of 40 for publishing the research paper should be divided into 
four course and should awarded out of 10 in each of the four course. 

 
i. Suggested format of Question paper of 30 marks for the written test. 

Q1. Attempt any two of the following: 16 
a.   

b.   

c.   

d.   

   

Q2. Attempt any two of the following: 14 
a.   

b.   

c.   

d.   

 
ii. 10 marks from every course coming to a total of 40 marks, shall be awarded on 

publishing of research paper in UGC approved Journal with plagiarism less than 
10%. The marks can be awarded as per the impact factor of the journal, quality of 
the paper, importance of the contents published, social value. 



30  

External Examination: (60 marks) 
 
 

 All questions are compulsory  

Q1 (Based on Unit 1) Attempt any two of the following: 12 
a.   

b.   

c.   

d.   

   

Q2 (Based on Unit 2) Attempt any two of the following: 12 
Q3 (Based on Unit 3) Attempt any two of the following: 12 
Q4 (Based on Unit 4) Attempt any two of the following: 12 
Q5 (Based on Unit 5) Attempt any two of the following: 12 

Practical Evaluation (50 marks) 

A Certified copy journal is essential to appear for the practical examination. 
 

1. Practical Question 1 20 
2. Practical Question 2 20 
3. Journal 5 
4. Viva Voce 5 

 
OR 

 
1. Practical Question 40 
2. Journal 5 
3. Viva Voce 5 
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Questionnaire No. 1 Feedback on Syllabus and Course Content 

Instructions for the STUDENTS: 

(1) DO NOT WRITE your NAME or ROLL NUMBER anywhere on this sheet.  

(2) Write your name and roll number and put signature ONLY IN THE ATTENDANCE SHEET. 

(3) Rate the course contents on the following attributes using the 4-point scale shown. 

(4) This sheet is only for one course. Use separate sheet for different courses. 

Guidelines for Scores:  

Excellent = 5 marks,  Good = 4 marks,  Average = 3 marks,           Poor = 0 mark 

Year: _____________________ Class: _____________________ Subject: ______________________ 
 

Sr. No. Parameters A 

Excellent 

B 

Good 

C 

Average 

D 

Poor 

 

Total 

1.  Depth of the course content       

2.  Extent of coverage of course      

3.  Relevance of course content      

4.  Project work, if any.      

5.  Clarity of course      

6.  Updating of course      

7.  Learning value      

8.  Availability of references      

9.  Availability of teachers      

10.  National significance      

11.  Social orientation      

12.  Self development      

13.  Practical applicability      

14.  Vocationalisation      

15.  Overall rating      

 Total      

 

Any other remark: __________________________________________________________________ 

Suggestions for New Topic: ___________________________________________________________ 



 

 

Recognised under Section 2(f) of the UGC Act, 1956 

 

 

 

 

 

Outcomes Measurement: Result Analysis 

 

 

 

 

 

 

  






	4.76
	91.pdf
	1560b5d9aace8ad4b905f1a005631133f4942611699a27168b1cbf402974ae52.pdf
	Item No. 4.8 & 4.9.pdf

	2f5f7c51b3b90c9f46cb441ce974fa941c11a8469f294a04db9b35b0d4c58dfc.pdf
	4.76 m.sc. IT.pdf

